Joy of Frar

Driving in an unfamiliar area, | glanced to my left as a passed an abandon building. A very small sign,
sort of a placard really, caught my eye. ‘“Dunge

The building is huge. A two story red brick behemoth with a smoke stack rising from the back appears
' i ke somet hing you’' d #&estshdrfiick vth |btsoof bloaa and gore. vNote . May
pl ace you’d go on purpose.

The car moving at a crawl | moved past the end of the building that was gated with a towering chain link
fence. Several cars parked in the gravel lot overgrown with weeds and underbrush piqued my curiosity.
How could | not accept the adventure the universe had just handed me?

So yes, | decided to do what no normal person would do, but every person in those blood and guts
horror movies do any way.. | decided to go in on

| turned the wheel to the left and guided the car through the open gate. At least two of three things

were about to happen.

1) I was about to have some kind of adventure that would result in a great story to tell.

2)I was about to experience something that would
3) | was about to experience something that would require years of therapy to repair.

..Luckily for me it turned out to be 1 and 2. | f
list.

WARNING:I was allowed to take a few pictures of my adventure. The images are very graphic and
could be extremely disturbing to sensitive viewers. Read on at your own risk!

I must admit, it’s not all that terrieadde of a st
passionate people. Along with some things that could keep you up at night forever, the Dungeon of
Doom is host to some very nice people.

Peter Koklamanis and Tony Relkin are the owners. Juanita and Mike Emmons, a husband and wife team,

are the creative directors. Their goal: To ens
you've visited them you've experienced the absol
..Final warning.. You might not be prepared for wh
myself

c



The Dungeon of Doom is the largest Haunted Attraction in the state of lllinois and one of the five largest
within the United States.

At 27,000 square feet of interactive attraction space with a total of 37,000 square feet of enclosed
engagement space, this place is huge! The cast and crew of the Dungeon begin making you question
your decision to visit them before you even make it in from the parking lot.

Amidst the dead bodies, blood, guts and gore, | had an opportunitytotalkwi t h one of t he Dun
owners. Peter Koklamanis, a chemist by education and former professional career, is passionate about
employing the science of fear.

“We focus on creating an environment that stimul a
touch, auditory, is all incorporated in the exper

Peter Koklamanis, owner ~ Dungeon of Doom Haunted Attraction



Great attention to detail in each individual sett
I’ m not going to be scared. OQur goal i fardsso desi g
real as possible”, says Juanita Emmons Creative A

Each setting within the attractions is based on fiction and expressionism. Cliché is avoided by creating a
featured element then building the room behind it. Details within the settings are key.

Juanita and her husband Mike have
brought each room to Iife.. well . death.. well .. Th
scare fest.

While sensory overload, amazing detail and extreme attention to the science of fear is what makes the
Dungeon of Doom an exciting place, safety is key The Dungeon is designed to maximize fear while
minimizing risk.

Care has been taken all the way down to flame retardant substrate coating the walls. $10,000.00 worth
of substrate has been applied throughout the Dungeon! Peter also explained that every single electrical

outl et is GFI'd which means that the ccui ghtest to
avoiding possible electrical shock or spark. Thi
horror!

Mr . Kokl amanis was <careful to note where | coul d
new incredible featuresfor t he 2010 Hal |l oween season. I f you'v

nothin’ yet!

Each year their fan base has grown. Over 1 million hits on their website are counted annually and over
the past 13 years the Dungeon has attracted an average of 15,000 to 20,000 guests per season! Over
t he year s t hey’ offearfinefil theg wighttndrtes.u s and s

With a business model that concentrates over 20,000 patrons down to 18 business days, the captive
audience is massive. Because of this the Dungeon of Doom also offers sponsorship opportunities to
businesses.



“We appreciate the business home we have within t
other business owners take advantage of #®he conce
For details on reaching thousands of customers during the months of September and October, CLICK

HERE. Type ‘' DOD SPONSOR I NFO PLEASE’ in the subj

As it turned out, turning into the parking |l ot of
a lucky kind of guy that way. Getting an exclusive tour through the largest haunted attraction in the Tri-
State area three months in advance was an awesome experience.

I f you'd Iike to visit the Dungeon, sorry, you’ |l
you're welcome to visit them online. Just CLI CK
NOT for the squeamish or faint of heart or mambie-p a mbi e whi ner babi es ..

ENTER IF YOU DARE!

Hal |l oween has always been my favorite of all hol i
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